Viewers will “keep believing!”

Returning to Global on Tuesdays, starting April 13!

A strong start and finish! Glee finale was up or flat vs. premiere! Glee over-performed versus
its projections across Canada,

including Toronto, Vancouver
Finale performance provides significant and Calgary!
momentum into the Spring season!

Global Fall 2009 A18-49 Premiere vs. Finale Fall 2009 Achievements Global Fall 2009 Toronto Overachievements

» Exceeded 1 million P
A18-49 viewers

/v /
7 nationally with its
premiere and finale!
*Finale achieved a 12.1
rating for W18-34 in

Toronto!
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leeks

Glee viewers, also known as “Gleeks,” enjoy a wide variety of
entertainment and are tech savvy

Qualitative Profile

% of A18+ vs. TV Population
Fast Food Dining
Casual/Family Dining
Movie Theatres
Traveled Pst 12 Mths
Musical Concerts
Sporting Events
15+ hours of Internet at Home
Download Music
Texts on Mobile/PDA

Streaming Video
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Glee’s Facebook Fan
page has over 1.5
million fans!

Who are these Gleeks?

(158 index)
(140 index)
(130 index)

13% more likely to be female

(134 index)
(170 index)
(172 index)

(122 index)
(136 index)
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