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Demographic Profile
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Other Viewer Highlights:

Slice viewers are plugged into today’s technology and are more likely to:
« Have made a purchase over the internet in the past year
« Personally have a cell phone and use its enhancements (camera, games/ringtones)
» Have video gaming system and invest $200+ in game/system in the past year
« Spend over 15 hours per week on the internet
They lead a busy social life, are considered leaders in style/fashion and more likely to:

. al
Order take out 2+ times monthly _ amagm
« Rent 3+ movies or see 2+ movies in the theatre in the past month A 3

» Spend $500+ in the past year on clothes/shoes
« Consider cosmetic or laser eye surgery
« Visit a health/fitness club in the past year

« 7.2 million households subscribe to Slice
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For more, visit www.canwest.com

Contact your Specialty Television Account Executive for proposals and customized opportunities Canwest
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