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Demographic Profile
• National Geographic skews to 
the male viewer

• 59% of viewers are 25-54

• Work full-time with higher 
household incomes

Who’s watching?

Source: SP09 (Jan 5 - May 24/09) BBM-NMR People Meter Data M-Su 6a-6a/ Total Canada/ FL08 BBM Extended Diary Data, M-Su 6a-2a, English Canada

Other Viewer Highlights:

National Geographic viewers enjoy the entertainment experience and 
are more likely to:

• Have an HDtv and/or widescreen/LCD 
• Rent 3+ videos monthly and have a home theatre system
• Own a video game system, spending $200+ on it in the past year

They also have an adventurous spirit, appreciation of the outdoor life 
and are more likely to :

• Own/ lease a motorcycle
• Own/use a cottage and have the all the paraphernalia 
(snowmobile/ ATV, sailboat/powerboat) 
• Have a dog or cat 
• Have gone downhill skiing or snowboarding in the past year
• Have vacationed outside of their home province 
• Consider purchasing a hybrid vehicle

3.8 million households subscribe to National Geographic

National Geographic Channel ranks #2!


